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0:10
0:20
0:20
0:40
0:20
0:20
0:20
0:20
1:00
0:20
0:20

0:20
0:20
0:20
0:40
0:20
0:20
0:20
0:20
0:20

9:30 AM
9:40 AM
10:00 AM
10:20 AM
11:00 AM
11:20 AM
11:40 AM
12:00 PM
12:20 PM
1:20 PM
1:40 PM

2:00 PM
2:20 PM
2:40 PM
3:00 PM
3:40 PM
4:00 PM
4:20 PM
4:40 PM
5:00 PM

9:40 AM Dave and Kelly
10:00 AM CiIiff J. Ravenscraft
10:20 AM Caleb Garner
11:00 AM CC Chapman

11:20 AM

11:40 AM Dave Delaney

12:00 PM Cal Evans

12:20 PM John Ellis
1:20 PM
1:40 PM Dick Pepper
2:00 PM Jesse Perry, Mark Anundson,

and Sean Parrott

2:20 PM Bill Seaver
2:40 PM Scott Schwertly
3:00 PM
3:40 PM Joseph Jaffe
4:00 PM Jon Henshaw
4:20 PM

4:40 PM Mitchell Canter
5:00 PM Todd Earwood
5:20 PM Dave and Kelly

gspn.tv
Werd! Interactive
Advance Guard

emma
E.I.C.C., Inc.
ResortQuest

Medtronic and Big Foamy Head
Mangy Dog Productions

MicroExplosion Media
Ethos3 Communications, LLC

crayon, llc
Sitening

studio nashvegas
Jotzel Media



Topic

Welcome to PodCamp Nashville
Podcasting as a Profession!

audio record techniques and sample rates
Move Beyond the Microphone

BREAK

Twitter: Building Your Brand in 140 Characters or Less
Podcasting 101

Optimizing for Universal Search

LUNCH

Podcasting for Business and Marketing
Thinking Outside of Nashville

Forget the Big Fish: Why Content is the New Promotion Strategy and New Media Makes It Happen
Meet Henry: How To Tell Your Story Online

BREAK

Join the Conversation

How to Build Fast, High-Capacity Podcast Sites on the Cheap

BREAK

Social Branding: Using Today's Top Web 2.0 Technologies To Proclaim Your Message

Web Video

Closing
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